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Scholastic Media

Scholastic Media has Big plans for this year, with i Ciifferd the Big
Red Dog and the Liunch of the property™s awi multiyear, Fully
integrated, cauie marketing campaign, Be Big® The company
also comtinues to mnravel the mystery surrgunding iy new
! multi-platlons property, The 39 Clues. with licemsing
= ) deaks in plase with Unbrershty Games, Mead and
Trendi |ateraationsl. SM alio has big plam Toe 1 language loving supechens Wardgirl, Now
im it second wedsen on PBS Kids Ga!, SM Eai lined up mew Bookd frinmm Scholastss and garses
and puzzies from Briarpatch. ‘Wendy's will feature 18 award-winming | Spy property on a
kids" meal promotion this year, and the Goosebumgps brand contleues to deliver scares
with mew prodect from For Home Video and Werco, SM will contnue to e xpand
merchamdiving programi for ity other ey brands, including The Magic Scheal B,
Kim Parker Kids, Little SchalastierScholastic, Dragom and Maya & Miguel,



